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This prominent billboard 
is viewed by the average 

Jumbo Shrimp attendance 
of 3.198 people per game, 
and over 40 people have 

scanned the QR code.  

The Mural
The mural has been a big success. It has garnered a tremendous 
amount of media coverage and daily scans and visits. More 
murals are being planned as we continue to raise issue of 
mental health awareness, and the stigma associated with it.
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Social

We want to get the message out 

everywhere we can. This t-shirt 

campaign is just one many ways we 

will do that

On a small budget we reached more 5,000 

views with over 300 direct interactions and 

shares. This gave us valuable testing data for 

the main media buy.

On Sale Now Facebook Ad testing
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“THINGS YOU SHOULDN’T DO ALONE” CAMPAIGN

Erasing the stigma of mental illness isn’t as simple as saying “hey stop that!” It takes time, and meanwhile people suffer needlessly. 

So our video campaign starts by entertaining at the beginning of the commercial to grab the viewers’ attention, and educates and 

informs in the second half. The concept is that we contrast things you shouldn’t do alone, like try to play tennis or give yourself a 

haircut, with other things you shouldn’t do alone, like suffer with depression, or anxiety. 

Then we instruct them to text LIFE to 741741 if they are in a state of mental crisis, and for all others to visit hearts4minds.org/JAX to 

get more information. We do this while also instructing that they shouldn’t let anyone, or any label, stop them from getting help.

These commercials are airing on dozens stations in the Jacksonville market.

https://youtu.be/3eUgLA0vT-khttps://youtu.be/wn_hg5hiQQAhttps://youtu.be/Q4IERzpgEMg
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MEDIA BUY IMPRESSION PERFORMANCE

FREQUENCY

‘Frequency’ represents 
the number of times a 
unique household sees 
your ad over the period

1.64%

VIEWS PER DEVICETIMES SHOWN PER DAY

July Television Media Spend - $4250 



6

PERFORMANCE BY PROVIDER
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PERFORMANCE BY PROVIDER
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PERFORMANCE BY PROVIDER
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PERFORMANCE BY PROVIDER


