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Destination Marketing 
websites are essential.
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33%
Of travelers reported using a DMO website in past year to 

research and plan travel.

Destination Analysts. 2017 DMO Website & Conversion Study



Online Visitor Behavior
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60%
Of searches for destination information come from mobile.

Destinations on Google Google Data, U.S., March 2016



How Do Travelers View DMO 
Websites?
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❏ Authoritative
❏ Inspirational
❏ Expert
❏ Valuable
❏ Trustworthy
❏ Comprehensive
❏ Planning Tool

Destination Analysts. 2017 DMO Website & Conversion Study
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DMO Websites are Most Effective Top of the 
Funnel

Destination Analysts. 2017 DMO Website & Conversion Study



How Travel Decisions Are Influenced by DMO 
Websites
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Most Influential Website 
Content
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Visit Jacksonville
Website Focus

Mobile First

Content Platform

Local Authority

Website
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Mobile-First

Mobile-First Design 
Is Critical to 
Success.

● 60% of searches for destinations 
come from mobile.

● Tempest takes a responsive, 
mobile-first approach to design.

● Website built to deliver excellent 
user experience on any device.
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Mobile-First
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Local Authority

Visit Jacksonville is 
the
local authority.

● A platform for publishing the most 
authoritative content about the 
destination.

● The DMO is the  trusted local 
resource.
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A destination 
website is a 
content 
publishing 
platform.

● Inspires and drives intent 
to travel

● Top of the funnel planning 
and researching

Content Platform















Home

What To Do Where to EatWhat To See

B-to-B Navigation

NeighborhoodsMaps

Media Convention 
CenterMeetings Group Tours

B-to-C Navigation

Where To 
Stay
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Services 
Toolkit Industry

Book Now Email 

Call To Action Items

Social Media Events Calendar Blog 

Widgets

About Us Privacy Policy Sitemap

Footer Navigation

Ale Trail



What  To Do

HOME / THINGS TO DO

Outdoors & 
Nature

Beaches

History, Arts 
& Culture

Waterways

Museums
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Fishing Kayaking Surfing Diving Boating Paddleboarding

Golf Shopping Parks



VisitJacksonville.com/t
hings-to-do/waterways
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Explore JAX / 
Waterways

Visit Jacksonville website content will be targeted to the leisure traveler. 
Hyperlinks will be provided to Explore Jax for more detailed specific 

information (Tidal Information,  Marinas, Gas, Rentals, Service)



Questions? 

Q&A
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Katie Mitura
kmitura@visitjacksonville.com
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