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Destination Marketing
websites are essential.
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3%

Of travelers reported using a DMO website in past year to
research and plan travel.

Destination Analysts. 2017 DMO Website & Conversion Study 3
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0%

Of searches for destination information come from mobile.

Destinations on Google Google Data, U.S., March 2016
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How Do Travelers View DMO
Websites?

Authoritative
Inspirational
Expert
Valuable
Trustworthy
Comprehensive
Planning Tool

My Hy iy Ny Ny By N

Destination Analysts. 2017 DMO Website & Conversion Study 6



DMO Websites are Most Effective Top of the
Funnel

Dreaming
Planning

Booking

Experience

Sharing

Destination Analysts. 2017 DMO Website & Conversion Study
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How Travel Decisions Are Influenced by DMO
Websites

Do n'iore activiti'es 55.01%

Visit an attraction 51.8%

Visit Ia neighborhood 41.4%

’ Visit a restaurant | 30.8%

Atteﬁd an event :LiS.S%

Stay in a hotel 12.3%
| |

0% 10% 20% 30% 405 50% 60%

Destination Analysts. 2017 DMO Website & Conversion Study 8
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Most Influential Website
Content

L Attractions 79.8%

@E Dining 42.9%

- Maps/transport 42.1%

@ Events 30.7%

M| Images 28.4%

ﬁ Lodging 16.8%

0% 10% 20% 30% 0% 50% 60% B0%

Destination Analysts. 2017 DMO Website & Conversion Study 9



Website

Mobile First

Visit Jacksonville
Website Focus

Content Platform

Local Authority




Mobile-First

Mobile-First Design
Is Critical to
Success.

e 060% of searches for destinations
come from mobile.

e Tempest takes a responsive,
mobile-first approach to design.

e Website built to deliver excellent
user experience on any device.

nville

kL temy /oo

A guide to wine bars, brewpubs
and restaurants with great
cocktails

MARCH 28, 2017
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Mobile-First

Welcome to
Jacksonville

Jacksonville is the perfect destination for your next
vacation. From the 1,100 miles of shoreline, to
world-class art and museums, 80,000 acres of parks
and trails and numerous sporting events, there is so
much to do this Spring in Jax!
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= JIHAT TO SEE = WHAT T0 DO en WHERE TO STAY

Local Authority

Visit Jacksonville is - -
the The Jacksonville Jazz
local authority. Festival.

e A platform for publishing the most
authoritative content about the
destination.

e The DMO is the trusted local
resource.

Kayaking and Canoeing
at Hanna Park

THURSDAY, JUNE 30 2016
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Content Platform « WHAT TO SEE = WHAT T0 DO im WHERE TO STAY

co®o0 picteed: Nowntown Jacksonville

Posted 4 Hours Ago < 79 Shares

A des_tln_atlon Exploring Downtown
website is a

content Jacksonville’s Historic
publishing Heritage of Cultural Gems

platform. [tz P

e Inspires and drives intent
to travel The Visit Jacksonville Blog

e Top of the funnel planning
and researching

Crackerjacks & Wooden Bats!
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- C  © wwwisitjacksonville.com x ;000

++ WHAT T0 SEE = WHAT T0 00 i WHERE TO STAY 7

B8 Cheer on your team in Jax at The Players Championship at The Georgia vs. Florida

the Tax Slayer Bowl! Sawgrass Football Classic

: ZAREPIRAAT
~— JACKSONVILLE BEACH

Welcome to Jacksonville

Jacksonville is the perfect destination for your next vacation. From the 1,100 miles
of shoreline, to world-class art and museums, 80,000 acres of parks and trails and
numerous sporting events, there is so much to do this Spring in Jax!

CONTINUE READING |

VISITOR MAGAZINE < KTTRACTION TICKETS © 500KAROOM A




® © ® [ visit Jacksonville

€ > C O wwwuyisitiacksonville.com * ;OO0 (-]

++ WHAT T0 SEE = WHAT T0 00 i WHERE TO STAY 7

B8 Cheer on your team in Jax at The Players Championship at
the Tax Slayer Bowl! Sawgrass

The Georgia vs. Florida
Football Classic

CUMMER MUSEUM OF
ARTAND GARDENS

\

Art is-everyy
Jacksonville.

The places ' events that shape our des{i@n

Welcome to Jacksonville

Jacksonville is the perfect destination for your next vacation. From the 1,100 miles
of shoreline, to world-class art and museums, 80,000 acres of parks and trails and
numerous sporting events, there is so much to do this Spring in Jax!
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Cheer on your team in Jax at
the Tax Slayer Bowl!
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The Players Championship at

Sawgrass
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BOOK A ROOM

The Georgia vs. Florida
Football Classic
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c ® www.visitjacksonville.com

Hampton Inn & Suites
Jacksonville South-St. Johns
Town Center Area

Hyatt Regency Jacksonville
Riverfront

Hampton Inn Jacksonville
South/I-95 at JTB

usp Skve VISIT WEBSITE

Hampton Inn Jacksonville
South/I-95 at JTB

uAP Sait VISIT WEBSITE

Aloft Jacksonville Tapestry Park

VISIT WEBSTTE

=
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DoubleTree by Hilton
Jacksonville - Riverfront

up SAVE VISIT WEBSITE

1234 ANYWHERE ORIV
JACKSONVILLE. FL 32218
PHONE: 904-714-3800

1234 ANYWHERE ORIV
JACKSONVILLE, FL 32218
PHONE: 904-714-3800

1234 ANYWHERE DRIVE
JACKSONVILLE, FL 32218
PHONE: 904-714-3800

1234 ANYWHERE DRIVE
ACKSONVILLE, FL 32218
PHONE: 904-714-3800

1234 ANYWHERE DRIV
JACKSONVILLE, FL 32218
PHONE: 904-714-3800

1234 ANYWHERE DRIV
JACKSONVILLE, FL 32218
PHONE: 904-714-3800
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Biking at Hanna Park Kayaking and Canoeing ©
at Hanna Park
THURSDAY, JUNE 30 2016 I
ANKA PARK, 10,00 AM T0 6:00 P THURSDAY, JUNE 30 2016 @
LOCATION SAVE - DETAILS T
LOCATION Swie
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Y-Fit Bootcamp The Elbow Social

MONDAY & THURSDAY THCRSAE - |

LOCATION SHE LOCATION s : oS
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Exploring Downtown
Jacksonville’s Historic

Heritage of Cultural Gems

The Visit Jacksonville Blog

= Crackerjacks & Wooden Bats! »
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Iacksonvile's Great Outdoors
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Pt ) m Crackerjacks & wooden bats!

Jacksonville’s

utdoors E ﬁ Siydiving In Jacksonvise - sign
s , me up!
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Vst :
Home and the Tpeachey
B-to-C Navigation

What To See What To Do Wh;fyTo “ Neighborhoods

B-to-B Navigation
: Convention Services
“

Call To Action Items

Widgets

Social Media Events Calendar Ale Trail

Footer Navigation
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What To Do

Boating Paddleboarding

- o
: Outdoors & History, Arts
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Visit Jacksonville website content will be targeted to the leisure traveler.
Hyperlinks will be provided to Explore Jax for more detailed specific
information (Tidal Information, Marinas, Gas, Rentals, Service)

Goog|€ [ ﬁ VisitJacksonville.com/t Explore JAX /

hings-to-do/waterways Waterways

17
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Questions?

Katie Mitura
kmitura@visitjacksonville.com
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